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	 WALTER is a beautiful, upscale magazine dedicated to celebrating Raleigh culture 
through curated, authentic stories. The print magazine publishes 12 times per year and 
includes arts coverage, human interest stories, home tours and literary pieces. WALTER 
contributors include top talent from North Carolina, including New York Times bestsell-
ing writers and award-winning photographers. WALTER’s editorial and advertising pages 
have received numerous awards, including Best Magazine from the North Carolina Press 
Association and Best Design from the Folio: Eddie and Ozzie Awards. 
	 WALTER is a part of the magazine group at The Pilot, a North Carolina-based  
publisher. This family-owned company has supported journalism in Raleigh for more 
than 125 years. WALTER’s sister publications include O.Henry in Greensboro, PineStraw  
in Southern Pines, SouthPark in Charlotte and Business North Carolina.
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The Art & Soul  
of Raleigh
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DATEBOOK A curated list of what to do each month 
 

LOCALS The people and places that make Raleigh tick 

NATURE Celebrating the wild in our own backyard

FOOD & DRINK New and noteworthy restaurants and bars

MUSIC Getting to know local bands and personalities

VAULT Inside the collections of our cultural institutions 

EXPLORE New ways to experience North Carolina and beyond

GIVERS The nonprofits and philanthropists at the heart of the city

HISTORY A look back at important events and figures

NOTED Wisdom and memories from local personalities
 

STORY OF A HOUSE Tours of stylish homes and gardens
 

ARTIST IN STUDIO Profiles of established and emerging makers

THE WHIRL Photos from galas, gatherings and fundraisers
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Separated by tragedy, a piano and violin  

find their new home in Raleigh

SECRET  
HISTORY

Inside a North Raleigh home, a 1792 Zwerger violin and 1905 Blüthner 
piano hold pride of place. They’re exquisitely crafted of wood, strings, 
and ivory, but it’s the story they carry — one that spans centuries and 
continents — that gives these instruments their souls. 
 The lives of the piano and violin first intertwined through sisters 
Grete and Natascha Wilczynski, a promising pair on the performance 
scene in Munich, Germany, in the early 1900s. Musical partners and best 

friends, they often played duets in concert halls around the city. The two sisters 
had a striking stage presence with very different musical approaches. On the 
Blüthner, Grete was a technical, no-nonsense musician. On the Zwerger, Natascha 
was a free-spirited bohemian. Their musical strengths lifted and complemented 
each other, making the whole greater than the sum of its parts.
 With the rise of Nazi rule, everything changed for Germany’s Jewish population. 
Passage of the 1935 Nuremberg Laws — the Reich Citizenship Law and the Law for 
the Protection of German Blood and German Honor — meant that the life Grete 
and Natascha had known, including their appearances on the stage, was no longer 
safe. Natascha was scheduled to play her violin live on the radio with the Munich 
Radio Symphony, but the morning of the concert, she received a telegram — be-
cause of the new laws, she could no longer play. “You have been cancelled,” it read.

by SUSANNA KLINGENBERG 

photography by EAMON QUEENEY
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AUDIENCE

51
average 

age

85% of readers  
have a home  
value above   

$900K   
80% have a  
household  
income of    

$310K
or more

51%     49%
female   male   

Subscription/ 
Special Events 

10%

Raleigh:  
Inside the Beltline 

 75%  15% 
North Raleigh

10,000 
copies mailed directly 

to select zip codes  
in Raleigh including 
27601, 27605, 27607, 27608, 

27609 and 27612  
2,000 
copies delivered 

through partnerships 
with retailers, hospitality brands, 
museums and businesses such as  
North Carolina Museum of Art,  

The Umstead Hotel & Spa,
CAM Raleigh and SAS 12  

custom magazine racks  
designed by local artists  

in high-traffic, upscale retail locations such as  
The Village District, Five Points and North Hills 



	 MEDIA KIT 2025 | 7



8 | WALTER 	 MEDIA KIT 2025 | 9



PRINT 
80,000 
monthly readership  
23,000 
printed circulation

WALTER’S REACH

ONLINE 
348,000 
annual users 
1,080,000 
annual page views

NEWSLETTERS 
10,500 
email subscribers
47% 
average open rate

SOCIAL 
31,000 
Instagram and 
Facebook followers 
1,000,000 
annual impressions

EVENTS 
1,000 
in-person engagement 
100,000 
impressions
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STATEWIDE REACH 
210,000 
readers with sister pubs 
4 
cities covered
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		  1 TIME	 3 TIMES 6 TIMES	 12 TIMES

	 Two-Page Spread	 $4,950   	 $4,160  $3,690 	 $3,410 

	 Full Page	 $2,970 	 $2,500  $2,215 	 $2,050 

	 2/3 Page	 $2,235 	 $1,885  $1,665 	 $1,535 

	 1/2 Page horizontal/vertical	 $1,785 	 $1,500  $1,330 	 $1,225 

	 1/3 Page square/vertical	 $1,345 	 $1,130  $1,000 	 $920 

	 1/4 Page	 $1,050 	 $890  $785 	 $720 

SIZE

 	 1 TIME	 12 TIMES

Back Cover  	 $4,450	 $3,180

Inside Front  	 $4,080	 $2,915

Inside Back  	 $4,080	 $2,915

Forward Position (3-9, 11) 	 $3,265	 $2,335

Two-Page Spread  	 $5,490	 $3,925

PREMIUM POSITIONS

WALTER solicits on-brand advertising partners that appeal to a sophisticated Raleigh reader. 
Our in-house designers work with clients to create marketing campaigns and place them 
near complementary editorial.

PRINT ADVERTISEMENTS
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In addition to our standard advertising offerings, WALTER is always happy to work with 
clients to create new ways to reach our readers. Specialty print products include polybag 
inserts, multi-page gatefolds and stitch-in sections, as well as promotions and contests. Clients 
can also advertise with our sister magazines to reach more than 200,000 readers across 
North Carolina. Special rates are offered for a multi-market buy. 
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Raleigh is the perfect jumping-off point for destinations from 
the mountains to the sea — and beyond! 

Get Out & Explore! 

SPECIAL ADVERTISING SECTION

THe Art & Soul of  Raleigh | 83

PRINT SPECIAL SECTIONS

FEBRUARY  
TRAVEL 
Places to go in North  
Carolina and beyond.
Space & Materials: 1/4
From $1,895

 
EVENTS GUIDE
SPRING 

MARCH  
SPRING EVENTS GUIDE 
What’s in store for art, 
music, culture and more. 
Space & Materials: 2/1
From $1,000

50 | WALTER

SPECIAL ADVERTISING SECTION

LOCAL 
The most sought-after gifts from  
area retailers for spring occasions.

gift 
GREAT OUTDOOR PROVISION CO. 
For the naturalist in your life, the lightweight and compact  
Nocs Field Provisions binoculars have excellent optics. $175

RALEIGH DIAMOND 
These 14 karat gold permanent bracelets are available in yellow, 
white or rose, with options for charms and gemstones. From $100

PAYSAGE HOME 
Lovingly made from non-toxic, pure soy wax, these candles bring a 
cozy glow and unique warmth to the home. $21 for short, $31 for tall

DESIGNED FOR JOY 
The Rosie Leather Crossbody Sling Bag has an adjustable strap 
and spacious zippered compartment. $74 for bag, $24 for strap

MAY 
GIFT LOCAL 
What to buy from  
area retailers.
Space & Materials: 3/28
From $495

The Endless Summer

Search for the Perfect Day 
Long days and balmy nights — those extra hours of sun give us  

energy to enjoy each day to the fullest. Whether your idea of the perfect 
summer day includes an outdoor excursion, music under the stars or an 

air-conditioned performance, North Carolina has lots to offer. 

THe Art & Soul of  Raleigh | 79

SPECIAL ADVERTISING SECTION JUNE 
EXPLORE 
Things to do in North 
Carolina and beyond.
Space & Materials: 4/29 
From $1,895

Con perit mo consecatatis et Met delia es 
autas modis es qui dolorum sequo odi sumet 
qui utem eossint fuga. Et voluptias dolorep

all in the family 

SPECIAL ADVERTISING SECTION
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JULY 
FAMILY-OWNED BUSINESS 
Local companies with  
generational impact.
Space & Materials: 5/30
From $1,000

 
EVENTS GUIDE
FALL 

SEPTEMBER 
FALL EVENTS GUIDE 
What’s in store for art, 
music, culture and more.
Space & Materials: 7/31
From $1,000
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TRIANGLEPARADEOFHOMES.COM

OCTOBER 6-8 & 13-15, 2023

A PART OF THE TRIANGLE PARADE OF HOMES

NOON TO 5PM

SEPTEMBER 30-OCTOBER 1 OCTOBER 
PARADE OF HOMES 
Preview this local  
building showcase.
Space & Materials: 7/23
From $2,100

It’s the season for gratitude — here are  
25 nonprofits that are making an impact  

on Raleigh and the Triangle.

72 | WALTER

by SUSANNA KLINGENBERG  

November brings with it a host of predictable delights: gath-
ering, feasting and, at last, savoring the crisp air of autumn. 
It’s also a time set aside from the hustle — a moment to slow 

down, notice what we’ve been given and offer up thanks. 
 If the spirit of the season nudges your gratitude into action, consider 
supporting one of these 25 high-impact local nonprofits. They repre-
sent just a few of the many worthy organizations in our area whose 
important work deserves our recognition.  
 From caretaking to conservation, advocacy to athletics, your financial 
contributions are critical to their continued work helping our neigh-
bors who need it most. 
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NOVEMBER  
NONPROFIT SPECIAL  
Organizations that give 
back to our community. 
Space & Materials: 10/1
From $495

The most sought-after holiday goods

LOCAL 
gift 

DECEMBER  
CELEBRATE THE SEASON 
What to buy from  
area retailers.
Space & Materials: 10/31
From $1,000

	 MEDIA KIT 2025 | 13

Friday, September 15 
The Umstead Hotel & Spa

WINnovation 
sharing STORIES inspiring ACTION

SCAN HERE  
FOR TICKETS  
or visit  
waltermagazine.com/ 
savethedate

presented by

supporting sponsor

THe Art & Soul of  Raleigh | 79

AUGUST 
WINNOVATION 
A preview of our signature 
September event.
Space & Materials: 6/27
From $1,000
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WALTER’s website, social media accounts and newsletters offer fresh content every day. This 
is where locals find the newest cultural events, restaurants, travel ideas and more. WALTER 
reaches more than 100,000 readers a month across its digital platforms.

DIGITAL ADVERTISING

SOCIAL MEDIA POST

•	Up to 15 images and 40 words of copy 		
  with client tagged in WALTER’s Instagram 
•	Work with editorial team to create 		
	 WALTER voice 
•	Paid partnership label 
•	Opportunity to direct link in Stories 
•	Up to 1 sold per week 
$600

HOME PAGE ADS

• 	One 728x90 image with direct link  
	 to client 
•	Up to 2 sold per month 
$850

 
SIDEBAR ADS

•	One 300x250 image with direct link  
	 to client 
•	Up to 2 sold per month 
$850

 
BRANDED WEB POST

•	Full article (up to 3 images & 500 words  
	 of text) with advertiser information 
•	Work with editorial team on copy 
•	Runs on home page for 1 month 
•	Up to 1 sold per month 
$1,500 
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DEDICATED EMAIL 
•	100% share of voice 
•	Same audience as the editorial 	
	 newsletters 
•	Work with the editorial team 	
	 to create engaging campaign 
•	Up to 4 visuals and 500   	
	 words of copy with direct  	
	 links to client 
$1,025

 

EDITORIAL NEWSLETTERS

HIGHLIGHTED CONTENT 
•	1 square image and up to 40  
	 words of copy with direct link  
	 to client 
•	Work with editorial team to 	
	 create WALTER voice 
•	Only 1 sold per newsletter 
$600

 

AD BLOCK 
• 500x500 image with direct    
   link to client 
• Use your own creative 
• Only 1 sold per newsletter 
$500

 

SPONSORED EMAIL 
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16 | WALTER

At WALTER events, sponsors have an opportunity to engage directly with an enthusiastic, 
engaged audience.

EVENTS 

BOOK CLUB 
When local authors have new books relevant to our audience, 
we work with them to curate a custom meal and book talk that 
matches the spirit of their latest work. Past events have included 
a summer supper with Kristy Woodson Harvey, Italian bites with 
Frances Mayes, as well as appetizers and drinks with Allan Gur-
ganus, Lee Smith and Celia Rivenbark.

WINNOVATION 
For more than 10 years, professional women have gathered at 
WINnovation to celebrate innovative leaders in our community. 
In TED-style talks, speakers share their stories over dinner at The 
Umstead Hotel & Spa. Networking and professional workshops are 
also part of the evening. Past speakers have included Janet Cowell, 
Valerie Hillings, Cheetie Kumar, Lindsay Zanno, Sepi Saidi, Nnen-
na Freelon and Brooks Bell.

TASTE OF THE WILD 
This fall event honors North Carolina’s agricultural roots with a 
farm-to-table dinner that pairs two celebrity chefs for an exclusive 
meal celebrating the outdoors and conversation. Some past chef 
duos have included Ricky Moore & Matt Register, Dean Neff & 
Wyatt Dickson and Sunny Gerhart & Jake Wood.

CELEBRATE THE SEASON  
This festive event curates local retailers into a cool space for one-
stop holiday shopping. Over food and drinks, guests browse dozens 
of vendors and get a chance to connect with the brands they love. 
Past retailers have included Designed for Joy, Flourish Market, 
Gather Goods Co., If It’s Paper, the North Carolina Museum of Art, 
Spring & Mulberry, Sweetgrass Home and WILDERS.
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AD SIZE NON-BLEED AD BLEED AD LIVE/SAFETY AREA* TRIM SIZE

Two-Page Spread  17.5 x 10.375 18.25 x 11.125  17.5 x 10.375 18 x 10.875

Full Page  8.5 x 10.375 9.25 x 11.125  8.5 x 10.375 9 x 10.875

2/3 Vertical  5.25 x 9.625

1/2 Horizontal  8 x 4.625

1/2 Vertical  3.875 x 9.625

1/3 Vertical  2.5 x 9.625

1/3 Square  5.25 x 4.625

1/4 Page  3.875 x 4.625

GENERAL INFORMATION
Publication size  9 x 10.875 inches
Safety .25 inch from trim on all sides
Bleed .125 inch beyond trim on all sides
Binding method Perfect bound
Image resolution 300 dpi
Line screen 150 dpi
Color space CMYK only; no spot, PMS or RGB

ERRORS TO AVOID
• Incorrect dimensions
• Text outside the safety area
• Low-resolution images
• Images not converted to CMYK
• Spot color/PMS used in the color space
• Position marks or color bars in the live area

ACCEPTABLE FILE FORMAT
PDF/X-1a files are preferred with all fonts and high- 
resolution images embedded. Ensure that all elements  
are a minimum of 300 dpi at 100% size used in the ad. 
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PRODUCTION SPECS

Ad should be built size of trim listed above. Add a .125 bleed to all four sides when creating PDF. Keep text and  
important information within the live/safety area. *Text or logos outside the live/safety area are in danger of  being 
trimmed during the printing process.

1/3   
VERTICAL
2.5 X 
9.625 

1/3 SQUARE
5.25 X 4.625

1/2  
VERTICAL
3.875 X 9.625
 

1/4 VERTICAL
3.875 X4.625

1/2  
HORIZONTAL
8 X 4.625

2/3  
VERTICAL 
5.25 X 9.625FULL PAGE BLEED

bleed = 9.25 X 11.125

trim = 9 X 10.875

safety = .5 trim



WALTER CANCELLATION POLICY: Advertisers are required to select their designated issues in advance. Any cancellations or 
changes to the designated issues must be submitted in writing 10 days prior to space deadline of the issue in which the  
ad is to publish. Advertiser is otherwise liable for scheduled advertising. In the absence of a written cancellation notice, 
Publisher reserves the right to publish and bill the advertisement of advertiser’s last designated issue for fulfillment of the 
contract obligation. If advertiser has not met Contract requirements, advertiser agrees to additionally pay Publisher the 
Rebilled Rate. Any advertiser cancelling their designated issue after space deadline will be charged a cancellation fee  
of 50% of advertiser’s earned contract rate.  

All Terms and Conditions in the current rate card apply.

ISSUE	 SPACE/AD MATERIALS	 CAMERA READY	 IN HOMES

January 	 Tuesday, November 19	 Tuesday, December 3 	 Friday, December 27

February 	 Friday, December 27 	 Wednesday, January 8	 Wednesday, January 29

March 	 Friday, January 24 	 Tuesday, February 4	 Wednesday, February 26

April 	 Friday, February 21	 Tuesday, March 4	 Wednesday, March 26

May 	 Friday, March 21	 Tuesday, April 1	 Wednesday, April 23

June 	 Thursday, April 24	 Tuesday, May 6	 Wednesday, May 28

July 	 Thursday, May 22	 Tuesday, June 3	 Wednesday, June 25

August 	 Friday, June 27	 Tuesday, July 8	 Wednesday, July 30

September 	 Wednesday, July 23 	 Tuesday, August 5	 Wednesday, August 27

October 	 Thursday, August 21	 Tuesday, September 2	 Wednesday, September 24

November 	 Tuesday, September 23	 Tuesday, October 7	 Wednesday, October 29

December 	 Thursday, October 23 	 Tuesday, November 4 	 Wednesday, November 26

JULIE NICKENS
Sales Manager 

julie@waltermagazine.com 
919.622.5720 

CRISTINA HURLEY
Advertising Account Executive
cristina@waltermagazine.com 

919.279.3132
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DEADLINES


